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Get More Out of Your
Liferay Solution

Liferay Analytics Cloud helps you go beyond page analytics with a comprehensive
view of how your digital experiences are performing. With advanced segmentation
management, audience-based insights, and asset-level reports, understand exactly
which content and features deliver value for your business and take steps to
improve for greater success.

Deliver Optimize

Build Measure

Key Benefits

Launch Faster With Integrated Analytics

Because Liferay Analytics Cloud was natively built for the Liferay portfolio,
there is no lengthy set-up process. Simply connect and start measuring
performance from the beginning of your project.

Ensure Long-Term Success

Enable business teams to independently monitor the performance of digital
experiences. Give them immediate access to explore this data without help
from an analyst so they can ensure that the project continually delivers value
for their company.

Put Data Into Action

Simply measuring data is not enough to impact a business. Liferay Analytics
Cloud includes tools to take action on your insights such as A/B testing and
machine-learning-driven content recommendations.
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Liferay Analytics Cloud Features

Understanding Digital Experience Performance

Understand how well your digital project is performing with detailed views of
site and page metrics filtered by audience, device, and location. Liferay also
covers asset analytics, such as Documents and Media, Blogs, Forms, and Web
Content so you can see exactly how people are engaging with your content.

Site Analytics

Liferay Digital Experience Platform - Paid Search 10 10.85%

Liferay Digital Experience Platform » Other 8 821%

Benyl Intranet

View Pages ¥

Visitors by Day and Time  Last30days + Search Terms Last30days v Interests Last30days ¥

%of
Searches

Search query | total
12 Searches

Interests | Sessions 9% of Sessions

543 1.98% 5@‘ 3%
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372 1.35% 12 54%
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o 265 1.03% 8 31%
AllInterests »
Sessions by Location Last30days v Session Technology Last30days v
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Snapshot A dashboard that shows each site’s:

« Number of Visitors
« Number of Sessions
« Average Bounce Rate

» Average Engagement Score

Pages Visited Pages
« The top pages viewed over time.
Entrance Pages
+ The most common pages that visitors used to enter your site.
Exit Pages

+ The most common pages that visitors used to leave your site.
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Top Traffic Sources
and Referrals

Visitors by Day
and Time

Top Search Terms

Top Interests

Sessions by
Location

Sessions by
Technology

Cohort Analysis

The top ways people navigated to your site, including channel
(email, search), traffic source (Google, Bing), and referrals
(third-party links).

See when your visitors most often come to your site by day
and hour.

The top searches your visitors conducted on your site.

Liferay automatically creates interest topics based on your site
content through advanced algorithms. As your visitors browse,
see the top interests across the site.

View the number of sessions per country.

View the number of sessions by device and browser.

See the return rate of visitors over time.
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Page Analytics

Berylintranet

Snapshot

Audience
Segments

Views by Location

Views by
Technology

Beryl

Home » Pages » Beryl- Digital Experience Platform

- Digital Experience Platform

Overview  Path  Known Individuals

Visitor Behavior Last30days ¥

Engagement Unique Visitors Views Bounce Rate Time On Page Entrances Exit Rate

8.9/10 23.7« 937.2« 61.3% 12m48s 24.4« 86.64%

- 3% . am a 22% a3 - o5 - 0a% - 2%

Aug7 Aug 11 Aug 16 Aug 21 Aug 26 Aug 31 Seps

—— SELECTED PERIOD PREVIOUS PERIOD

Views by Segments Last30days ¥

A dashboard that summarizes visitor behavior for each page.
» Average Engagement Score
» Number of Visitors
+ Number of Views
» Average Bounce Rate
+ Average Time on Page
+ Number of Entrances

« Average Exit Rate

Liferay Analytics Cloud enables you to separate known and

anonymous users as well as create dynamic audience segments,

ensuring you can have an accurate view of how different types
of visitors use your site.

+ View number of known and anonymous users per page.
+ View top audience segments by number of visits per page.

See page views by country.

See page views by device and browser.
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Top Performing View top performing assets (Documents, Media, Blogs, Forms,
Assets or Web Content) by the number of interactions.

User Paths View the most common ways that users navigated to a page,
whether it’s from an internal link or an external source like Google.

Known Individuals View a searchable list of known visitors that have visited a page.

Asset Analytics

Liferay Analytics Cloud allows you to track and visualize engagement levels
for assets within Liferay: Blogs, Documents and Media, Forms, Web Content,
and any Custom Assets that you have created. In addition to summaries of
audience breakdown, locations, devices, and more, each asset type shows
metrics that are unique to its type of engagement.

Home > Assets > Forms > Beryl Career Satisfaction

Beryl Career Satisfaction

Berylintranet

Visitor Behavior Last30days ¥

Submissions Views Abandonment Completion Time

121 223 46% 12m48s

- 2% - 2% - s - 02
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—— SELECTED PERIOD PREVIOUS PERIOD

Blogs + Total Views
+ Views over time, including views per hour
+ Average Reading Time
+ Total Comments

+ Average Rating
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Documents &
Media

Forms

Web Content

Custom Assets

Number of Previews (if the preview option in DXP is used).
Number of Downloads

Average Engagement Score

Total Comments

Average Rating

Total Submissions
Submissions over time
Total Views

Average Abandonment Rate
Average Completion Time

View of which field visitors abandoned the form

Views over time

Analyze custom-built content or extended applications on the
top of your DXP installation. There are five different events
that can be measured for custom assets and applications:

+ Clicks

« Scroll Depth

« Views

+ Asset Downloads

« Form Submissions
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Understanding Your Audience

Understanding the performance of your digital project begins with
understanding who your visitors are. Liferay Analytics Cloud enables you to
identify known users and view individual summaries of their recent actions on
the site. It also allows for Account Profiles pulled from Salesforce CRM’s account
data to support B2B marketing activities.

Individual Profiles

Home > Individuals > Annetta Smith

Anneta Smith
Beryl Intranet
Overview Interests  Segments  Details
Individual Activities D W M Last 7 days v @
Activities Engagement Score Annetta Smith

Development

28 3.2 Director of information

ement annette.smith@vertexinc.com

First seen July 16,2017

Individuals View all details >

Current Interest

Liferay DXP

10
Truck Leasing
- -
° =
Apr3 Apra Aprs Apré Apr Apr8 Apro ap

Mileage Calculator

Service Center
Individual’s Activities Liferay Analytics Cloud
58 activities across 14 sessions Last Seen - Apr 13,2020

PMB-5000

Search Activity Q PMB-5000N

Overview A dashboard that summarizes all of your known users:
« Number of Individuals
« Known/Anonymous Visitor Breakdown

« Number of profiles that have recently had new activity or
information added to them

o Number of Active Individuals
» Top Interests

+ Filterable demographic breakdowns

Activity Count View the number of activities a visitor has taken over time, as well
as the average change rate.

Engagement Score View an individual’s engagement score.
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Profile Details Read profile details such as name, email, job role, or any other

information you have enabled visitors to add.
See a visitor’s most recent interests based on their page visits.

Current Interests

View a visitor’s exact activity history, including the pages
they visited, when they visited, and actions they took.

Sessions and
Activity History

Segment
Membership

See which segments a visitor belongs to.

Account Profiles

Home > Accounts > Hydrofield

Hydrofield

Berylintranet

Overview Interests  Segments  Details

Account Activities Account Firmographics

Searchable
plus a summary of:

e Account Type

« Number of Individuals in the Account

» Total Activities

« 30-Day Engagement Score

Total Activity Count: 546 @ Current Avg Engagement: 5.6/10
0doytoal & 14% S0dayrollngscore & 14%
.“ HYDROFIELD
e -
w0 0
s Name Hydrofield
s Account Type. Dealer
IIII III 25 Industry Agriculture
=i (1] S
Annual Revenue USD $12,520,150
View all activites > Ownership Private
Employees 120
Interests Last30days v Year Started 1986
Description Hydrofield USA is the authorized
Interests | Sessions 9 of Sessions dealer for industry-leading
agricultural equipment, implements,
parts and service in selected areas of
ruc 3%
5 8 Texas. With a history going back to the
1800s, HOLT AgriBusiness sells and
‘ Warranty 20 65% provides parts and service for the full

lines of tractors from Challenger,
Massey Ferguson ...

A searchable view of all your accounts with the ability to filter,
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Overview

Activities

Details

Current Interests

Segment
Membership

A dashboard that summarizes for each account:
+ Activities

+ Firmographics

« Contact Information

+ Known Individuals

+ Segment Membership

View the activities of individuals in the account and the
average engagement score. A searchable table shows more
detail about the activities.

Read account properties such as data source and modified date.
See the most recent interests for individuals within the account.

See which segments individuals within the account belong to.
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Putting Data Into Action

In addition to helping you understand your digital project’s performance and

audience behavior, Liferay Analytics Cloud equips you to use that data to

improve over time through segment-driven personalization and A/B testing. The

better you understand your audience, the more you can make data-informed

decisions about the content on your site.

Segments

Home > Segment

Create New Segment

Berylintranet

7

Individual Department Contains & Purchasing

OR

Segments

AND

SessionDate  IsBetween % 2018-07-15 - 2018-08-02 (6]

OR

Individual ~ Has &  viewed  PageBeryl Dealer Portal

AtMost & 100 timessince  2018-08-01

AND

Individual ~ Has ¢  viewed  Page BerylInvestor Relations

AtMost * i timessince  2018-08-01

Static Segments

Dynamic Segments

+ Web Behaviors

« Individual Attributes
+ Account Attributes
 Interests

« Session Attributes

As you create your segments, view how many members meet

’ Individual Industry Is ¢ Consumer Packaged Goods

Select

Select

(-]

Interests 23

Search Q

~ Analytics Cloud
~ Commerce

~ BerylMedia

~ BerylTractors

v BerylTram

~ Limited Warranty
~ DIVReplacement
o~ Wheels

~ Berylnew products
o~ EOLVehicles

o TruckLeasing

' NewYork

Manually select known individuals to be part of a segment.

Use a drag-and-drop segment builder to create segments
based on detailed attributes:

the segment criteria. You can optionally include anonymous

visitors as well.
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A/B Testing

Creating a Test

Measuring a Test

e > Tests

Personalize 7

e beryl.com/introdu

Insights

Summary

Testiing Multiple Personalization headlines

Total Test Sessions

120.5k

Test Completion Test Metric

10% 7

About 13 daysleft

Days Running
[E) Clickthough Rate

4 3.5%lift over control

Variant Report

Create A/B tests within Liferay by defining:
+ Test Targets, such as a button to be clicked
 Test Metric
+ Control and Variants

Tests can be created and run per audience segment, giving you
detailed insights into how content resonates with each audience.

View the progress of your tests within Liferay Analytics Cloud,
with summary reports after the test has completed and the
option to terminate tests early if needed.

« Test Start Date
+ Days Running
« Total Sessions

« Variant Performance, including Click-Through Rates,
Confidence Intervals, and Probability to Win
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Tools for Administrators

Liferay Analytics Cloud helps you manage your data and users with an easy
administration panel for non-technical users.

Data Sources Add and manage the data sources that are connected to
Liferay Analytics Cloud.

Exporting Data Export your site and user data through APIs to use in
other applications.

Blocklists Tune your personalization in Liferay by creating keyword lists
that shouldn’t contribute to content recommendations and
interest topics.

Data Control and + Set the Retention Period for user data

Privacy + Manage requests to delete or export user data

+ Deleting or exporting user data can also be handled in
another application via API

User Management Add and manage administrative users from your organization.
Salesforce Liferay Analytics Cloud offers an add-on Salesforce Connector
Connector so that you can bring existing account and user information

into your analytics view.

Conclusion

Modern digital businesses rely on understanding target audiences and proactively
addressing their needs. Through in-depth analytics regarding individual audience
members and the pages and assets they interact with, Liferay Analytics Cloud can

help you strengthen the business value of your digital experiences by equipping
your business teams with accessible, actionable data.

Moving Forward

Schedule a Free Demo

Request a free demo and learn how Liferay can help you deliver a high-
performing solution for your business. liferay.com/request-a-demo.
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12


https://www.liferay.com/request-a-demo?utm_source=whitepaper&utm_medium=content&utm_content=analytics%20cloud%20features%20list
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Liferay makes software that helps companies create digital
experiences on web, mobile and connected devices. Our platform is
open source, which makes it more reliable, innovative and secure.
We try to leave a positive mark on the world through business

and technology. Hundreds of organizations in financial services,
healthcare, government, insurance, retail, manufacturing and
multiple other industries use Liferay. Visit us at liferay.com.
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