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The critical role of digital communication in
creating an omni-channel Engagement Hub.
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Striata

Digital
Communication
Experts

Established in 1999

Leading digital communications provider in SA

BEE level 2. POPI compliant. 1ISO27001 certified

Global experience and knowledge of trends

Innovative enterprise-level technology

Expert consulting and professional services

Who are Striata?

Hi John

Below is your statement for the month of August 2020. It contains all of the transaction details to help you,run your buinesSg
stance, please dont hesitate to contact your advisor by using the integrated advisor tab on the righte=

@ Statement Summary

Total account
This se: provi overview of the payments made costs

R15995.76 Q Brenda's

Total Investment Plan

adjustments.

R1 451 522.86 R0.00 7 You will be saving the following

amount towards your investment goal.
Total rebates
R0.00

Your total net turnover

A 7.5% R11 454 991

Total
Month on month Total year 1o data cybersource R 9 O 3 1
R0.00

Menthly

‘ Transactional details

R12 000

One-off contribution

We craft digital communication strategies,
experiences & solutions that



The State of Digital Experiences

Digital channels provide the glue that binds customers and brands. Most companies are not happy with their current digital customer experience
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These Symptoms Lead to...

The impact of these symptoms leads to dire consequences, which is why customer experience is the number one strategic priority for most companies

Customer Reduced Increased

Attrition CLV Cost to Serve

Poor customer experience

Frustrated and disengaged Disengaged customers and low engagement leads to

clients who vote with their feet statistically spend less increased call centre calls and
decreased digital adoption
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Optimal Engagement Model

Engaging with customers optimally requires that every engagement follows the 5 steps of the Optimal Engagement Model

Collect data and events «

\

Data Intelligence Activation

CENTRALISE ANALYSE ORCHESTRATE COMPOSE

Centralise Build Personalise Compose Deliver & Present

Data Models Journey Experience
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The Customer Lifecycle

Outbound digital communication technology needs to cater for ALL communication requirements across the customer lifecycle

Awareness Acquisition Onboarding Servicing Relationship Renewal Retention Exit

Chapters

Journey Journey Journey Journey Journey Journey

Journey Journey Journey Journey

Journey Journey Journey
Journeys
Customer Service Centre | | Chatbot | Web/Portal | Mobile App | Social Media | loT | POS

Channels

communications | communications | communications | communications

Communication types
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Digital communication super-powers

of LoF £aF ol ind 0

Initiates the conversation
Stitches together journeys
Builds relationships
Drives digital adoption
Nudges behaviour

Creates convenience



Relevant and Engaging

Optimal communication requires that messages be BOTH relevant AND engaging. The absence of either will reduce customer engagement notably
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You will be saving the following
amount towards your investment goal.
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Non-interactive Interactive

Dear Dr R

Retirement Annuity for Professionals

Non-responsive  msmsmme

Responsive

provison, o
professior 'surpassed in the market.
o enjoy a cetain festyle. The: Retrement
y oy
your etirement .
Low engagement g Engagin
ana
lable from Sanlam, ge offunds fo
choose from. Furthermore, the. Annuity for Professionals provides
added bonus o ts members, the
The  Bonus
The[ - Bo " retrement
plan. Generaly, the longer My Video
N . and the higher the amount of your contributions over th term of the plan, the lager your Vi .
O arivers or oo nriuences penaviour
Risk Benefits
Your bty to use your specialised skils s probably your greatest asset, 5o you understand My Portal

My intermediary

Contact us
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‘o +27 82 377 0603

E2d brent.haumann@striata.com
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