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TELECOM Industry 
▪ IOT will be a catalyst for future growth of 

TELECOMs globally

▪ 5G – Faster – Lower Latencies - More than 90% 
of active mobile lines are smartphones

▪ Connectivity CAGR +350% YoY in content & 
video consumption

▪ High Resolution Contents is a must (e-games, 
Whatsapp-Messaging, Netflix- Streaming 
content, Cloud))

▪ Consumers require control over their services 
24/7 

▪ 4 Play  (mobile / fixed / Internet / TV) leveraged 
on the operator's network

▪ AI – Big Data processes – Network performance

▪ 3-4 devices connected to the network per each 
person vs +10 in 2022

▪ Cloud Edge Computing
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Digitalize the Operation

Digitalize the Touch-Points

Customer Knowledge
Data aggregation
User experience
Personalisation

Efficiency
Quality & Productivity

Growth
Revenue Increase

Customer Base
LTV

Growth
I nc r e a s i ng  r e v e nue :  M o r e  i nc o m e

▪ Demand Generation

▪ Creating more and new experiences.

▪ Organising customer channels and touchpoints

Efficiency

P r o c e ss  O p e r a t io n  e f f i c i e ncy

▪ Reducing operation costs in the organization.

▪ Simplifying activities in the value chain.

Customer Knowledge
G a t he r ing c us t o m e r b e ha v iou r .

▪ Targeting and having a 360 vision of customers/employees

▪ Interaction channel personalization.

Our Vision



Marketing

Collaborative Intranets / Digital 

Workspaces

Corporate

Self-serv ice
Cloud Custom 

developments

Digital
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Multidev ice

Search Engines

eCommerce



Real use case and 
demo time :)



High Level Architecture

Catalogue Order Management

Common Telco Back Office Services

Payments Customer 360

Liferay DXP

Offer Catalogue
Widget

Shopping Cart
Widget

API Gateway

Customer Area
Widget

Payment Widget

Liferay Headless API
(REST)

Offer Web Content

Plan Web Content

Liferay Adaptive Media

Existing React Widgets – Liferay JS Bundle Generator

User 
Segmentation

Personalization

Digital Assets (Image, 
Videos)

Auto-Creation of the Structured
Web Content via REST
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Page Fragments

Transform
Liferay Analytics 

Cloud

Publishing
(Campaigns)

Workflows
Review / Add Media / 

Approve

Retrieve 
Media / HTML
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Marketing 

Add new Offer / Plans

Customer

Non-
Customer



User Journeys

Demo

Sarah
Marketing

Aaron
Marketing

Leonard
Customer

1
Sarah as a professional in Marketing 
prepares the Christmas Campaign by 
creating a Publication for the Christmas 
Campaign to collaborate with his colleague 
Aaron

Aaron as a work-colleague of Sarah 
prepares the Offer Collections for 
the Christmas Campaign and creates 
Customer Segmentation

Leonard as a Customer sees the 
Offers targeted for Customers2 5

Jon
Non-Customer / Anonymous

Jon will see the Offers targeted 
for Non-Customers.4

Sarah
Marketing

3
Sarah as configures the Page and the Offers 
to be displayed based on the Segmentation 
– Customer. Depending on the Logged User 
then it will display one or the other 
Collection created by Aaron.
She publishes the Christmas Campaign

Aaron
Marketing

6
Aaron as a new assignation, needs 
to add the incredible Devices 
Catalogue which is an existing 
Widget imported in Liferay to 
display the Existing Back Office 
Catalogue of Products


